
Film Theory - Montage & Propaganda 

• “We are accustomed to make, almost automatically, a definite and obvious deductive generalisation when 
any separate objects are placed side by side.” The techniques of editing and the creation of montages and 
juxtapositions of text/image/music combine to create new meanings and concepts that manifest in the 
interpretative power of the spectator. The montage should invoke this obvious deduction without being 
didactic, it is up to the spectator the spontaneously arrive at the destination the director wants. The 
spectator is integral in the creative process merely by personalising the imagery through their own 
experience. 

• “The full picture of the whole, as determined both by the shot and by montage, also emerges, vivifying and 
distinguishing both the content of the shot and the content of the montage.” The creation of montages is 
what creates the whole form of the film, through its unifying of director and spectator. Individual imagery 
has little meaning until placed in the grander context of juxtaposed imagery/sound etc. This completes the 
director/spectator juxtaposition and is integral to the propagandising affect of editing techniques. The 
spectator becomes part of the editing in how they decipher the imagery and meaning and become invested 
in that message. 

• “The strength of montage resides in this, that it includes in the creative process the emotions and mind of 
the spectator.” Without the audience becoming emotionally invested on the narrative the propagandistic 
tolls have failed to create a universal message. This process relies upon being open to plurality of 
personalised experience. The propaganda message needs to be individualised yet universal - the audience 
completes the message. Through montage and the combination of senses in creating implied moods and 
atmospheres can this occur. The spectator must feel like the emotions of the message are thought up 
spontaneously as if unique to that person. 

• “The meanings of an image, or more frequently the connections between images, are left to the audiences 
emotions for interpretation.” The ambiguity formed by removing narration and/or text requires greater 
flexibility of how the meaning is interpreted and relies heavily upon implied narratives through 
juxtapositions and montages. This form of open editing allows greater freedom and interpretative creativity 
in the audience to create their own meaning. The collision of intended narrative construction and audience 
interpretation creates a montage of dual concepts; the authors intended message and the viewers 
constructed message. Propaganda is universal and specific, the audience is required to create meaning 
almost spontaneously, the director/spectator juxtaposition is important to explore.


